FCCLA

Family, Career and Community Leaders of America, Inc. (FCCLA) is a nonprofit national Career
and Technical Student Organization for young men and women in Family and Consumer Sciences
education in public and private schools through grade 12. FCCLA, the Ultimate Leadership
Experience, has 155,000 members, 4,253 chapters, and over 5,561 advisers from 47 state
associations and territories including Puerto Rico.

FCCLA offers members technical training, internships, real world skills, and industry credentials
related to human services, hospitality and tourism, education and training, and visual arts and
design Career Pathways.

WHO WE REACH
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155,000

MEMBERS NATIONWIDE

17,000,000

COMMUNITY MEMBERS
REACHED THROUGH
COMPETITIVE EVENTS

4,649

2021 HYBRID NATIONAL
LEADERSHIP CONFERENCE
ATTENDEES

4,200

ANNUAL COMPETITIVE
EVENT PARTICIPANTS

16,314

FACEBOOK FANS

10,755

TWITTER FOLLOWERS

11,430

INSTAGRAM FOLLOWERS
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FCCLA EMPOWERS STUDENTS TO:

FCCLA MEMBERS' CAREER INTERESTS:
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Balance career and family
responsibilities

Develop leadership skills
Practice STEM skills

Build technical skills in Family
and Consumer Sciences related
careers

Culinary

Early Childhood Center Director
Event Planner

Family and Consumer Sciences
Educator

Fashion Designer

Interior Designer

Nutritionist

Social Worker

M Alaska

e VOO RGOE B American Samoa

W Hawaii
W Puerto Rico
B Virgin Islands

Over 73% of FCCLA

members take
advanced courses.

GENDER GPA*

1% 29% : 85%

FEMALE MALE ¢ MAINTAIN A
3.0TO 4.0 AND
ABOVE
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COMMUNITIES:

84% 10% 6%

RURAL SUBURBAN URBAN

*Data from 2020 My College Options, FCCLA research study

L R R R RS



OVERVIEW & IMPACT OF FCCLRA

Family, Career and Community Leaders of America " Leodoranip

Family, Career and Community Leaders of America (FCCLA) is a hational nonprofit student organization
that helps youth develop leadership and workplace skills to prepare for both college and careers through

peer-to-peer education, community engagement, and the application of skills learned in the Family and
Consumer Sciences (FCS) classroom.

FCCLA ENGAGES: KEY DATA

¢ Students through career exploration and leadership 3 155'0004.
development : ’ members annually
¢ Teachers to support FCS education : :
* Business and industry leaders to enhance opportunities for b 5'500+
members Family and Consumer Sciences advisers
» 5,200+

FCCLA EMPOWERS chapters across the nation
STUDENTS TO: | > 4,200+

Competitive Event participants annually

+ Balance career and family responsibilities : 2 17,000,000+

¢ Develop leadership skills : U.S. citizens on average are reached
e Practice STEM skills ;gz;‘:_’:ﬁ’;;%fggsomm"mtyserwce and
e Build technical skills in Family and Consumer Sciences . :
: related careers b Sll Milli0n+
; S scbelarshigis sHa I provided
annually

FCCLA MEMBERS LEARN
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................................................

EMPLOYABILITY SKILLS BY:

«  Developing teamwork, creativity, leadership, responsibility,

and time management skills 850'-\/

¢ Practicing and demonstrating technical skills for FCS- : : 4 ochcfA members have a 3.0 or higher GPA
related careers ; : .

« Learning directly from industry professionals : » 73%

¢ Exploring cpportunities to practice and develop these skills of FCCLA tembers feke srivancad nrise

» 56%
: of FCS teachers believe FCCLA has made
FMY & ~ €& o ) teaching more meaningful and engaging to
Citation: myCollegeOptions®/FCCLA research : students
CONSUMER study (2020). National sample includes 8,532 high 5
SCIENCES / school FCS students and 254 FCS educators.
Creating Healtly & Sustainable Fanrilies

1910 Association Drive, Reston VA 20191 | 703-476-4500 www.fcclainc.org | national@fcclainc.org
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are the workforce that develops the future workforce

There are 27,000+ Family and Consumer Sciences secondary educators and more than 3 million students that
participate in programs nationwide. The emotional intelligence quotient learned while taking Family and Consumer
Sciences courses teach students how to motivate a team, to network, and to
manage client relationships which are crucial to successful careers.

EDUCATION AND TRAINING

National Family and Consumer Sciences education standards help set the standard to equip
students with the foundation to pursue a career in all areas of the Education and Training career
pathway.
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By 2025, schools are expected to hire at least 1.5 million new teachers. Learners in Career and
Technical Education (CTE) courses like Family and Consumer Sciences have more opportunities
to prepare for postsecondary education and are more confident about completing a degree.
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According to the Child Development Associate (CDA) there are 14 million yeung children in the United States who are in some form of
early childhood education and care.

Jobs in community and social service occupations, including social workers, counselors and early childhood workers are projected to
grow 14 percent from 2016 to2026, faster than the average for all occupations.

VISUAL ARTS AND DESIGN

Through Family and Consumer Sciences education, students learn both technical and work-ready skills that prepare them to
adapt to changing career fields such as sustainable fashion, which encourages environmentally conscious design, manufacturing,
and distribution.

According to ACTE, retailers are selling more Designer-inspired clothing, which increases the demand for fashion designers to
design clothing and accessories for everyday wear for the mass market.

As the nation faces an industry-wide shortage of qualified employees in the hospitality
industry, Family and Consumer Sciences education provides extensive instruction to train
and equip workers for this field.

Hotel culinary teams have been especially hard-hit by the skilled labor gap. The majority
of Family and Consumer Sciences educators provide some type of culinary curriculum in
their classroom.
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According to ACTE, employment of chefs and head cooks
is projected to grow 6 percent from 2019 to 2029, faster
than the average for all occupations. Income growth will
result in greater demand for high-quality workers at a variety of dining venues.
(https://www.acteonline.org/why-cte/what-is-cte/basic-facts/)

* The Ultimate

Leadership

Experience

Family, Career and Community Leaders of America | 1910 Association Drive Reston, VA 20191
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FECLA' ~ FLAVORED TOBACCO HOOKS KIDS
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Youth e-cigarette use remains a serious public health problem that is being driven by flavored
products. According to the 2021 National Youth Tobacco Survey (NYTS):

e Two million U.S. middle and high school students reported using e-cigarettes in the first
half of the year, even as many schools remained closed because of the Covid-19 pandemic.

e 85% of youth e-cigarette users report using flavored products, reinforcing that flavored
products continue to drive youth use.

¢ 30% of high school students who reported using flavored e-cigarettes used menthol-
flavored products.

¢ 43.6% of high school users report frequent use (on at least 20 days a month) and 27.6%
report daily use, a clear sign of the addictiveness of the products now dominating the
market.

e Puff Bar, a brand of disposable e-cigarettes sold in a variety of kid-friendly flavors, has
become the most popular e-cigarette brand among kids, with 26.8% of middle and high
school e-cigarette users reporting it as their usual brand. In February 2021, Puff Bar
announced that it has switched to using synthetic nicotine in its products, a step a growing
number of e-cigarette makers are taking to evade FDA regulation as tobacco products. The
Campaign for Tobacco-Free Kids and other public health groups have urged the FDA to
crack down on synthetic nicotine products as illegal drugs that have not been approved
by the FDA. FDA inaction on synthetic nicotine will allow e-cigarette manufacturers to
further widen this loophole and continue marketing flavored e-cigarettes to kids.

Menthol cigarettes lead to increased smoking initiation among youth and young adults, greater
addiction and decreased success in quitting smoking.
« Menthol cools and numbs the throat, which helps mask the harshness of tobacco smoke
and makes it easier for young people to start smoking.
e About half (49.8%) of all high school smokers use menthol cigarettes. Over half a million
(530,000) middle and high schoolers use menthol cigarettes.
« 85% of all Black smokers smoke menthol cigarettes, compared to 29% of White smokers.
= Menthol cigarettes increase addiction and make it harder to quit. More than 70% of Black
smokers want to quit, and more than 60% made a quit attempt in the previous year.
However, Black smokers are less likely than White smokers to successfully quit smoking.
e Black Americans die at higher rates from smoking-caused illnesses than other Americans.
Tobacco use is a major contributor to three of the leading causes of death among Black
Americans - heart disease, cancer and stroke.

Sales of flavored cigars have increased by nearly 50% since 2008, and flavored cigars made up
more than half (52.1%) of the U.S. cigar market in 2015. Further, the number of unique cigar
flavor names more than doubled from 2008 to 2015, from 108 to 250. The vice president of one
distributor commented, “For a while it felt as if we were operating a Baskin-Robbins ice cream
store” in reference to the variety of cigar flavors available — and, no doubt, an allusion to flavors

that would appeal to kids.



CAREER PATHWAY
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HOSPITALITY
AND
TOURISM

Preparing individuals for employment in career pathways that
relate to families and human needs such as counseling and
mental health services, family and community services, personal

care, and consumer services,

Possible careers include:

+ Child, family, or school
social worker
Director of childcare
facility
School counselor
Sociologist
Social services worker
Personal or home care aide
Leisure activities counselor

Recreation warker
Consumer credit counselor
Personal financial advisor
Consumer goods or
services retailing
representative or buyer
Cosmetologist,
hairdresser, or hairstylist

EDUCATION AND TRAINING
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Planning, managing, and providing education and training
services and related learning support services.

Possible careers include:

Superintendent,

principal, or

administrator .
Teacher orinstructor .
Preschool or

kindergarten teacher .
Clinical, developmental, .
orsocial psychologist

Social worker
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EDUCATION
AND
TRAINING

VISUAL
ARTS
AND

DESIGN

and other food services, fodging, attractions
events, and travel-related services

Possible careers include

Restaurant, foo

service, lounge, casing

e shop, or calering
owner, operator, o
managqel

Holel, motel, resom

or bed and breakfast
owner, operator, o4

manager

S THROUGH FCCLA

HOSPITALITY AND TOURISM

recreation

Designing, producing, exhibiting, performing, writing,
and publishing multimedia content including visual and
performing arts and design, journalism, and entertainment

services.
Counselor ‘
Teacher assistant Stage designer
Parent educator Fashion/apparel
Child care worker des;g'ner or _;Ilustramr
Coach Interior designer
Recreation worker
Sign language
interpreter

Home furnishing
coordinator
Textile designer or
chemist

Costume designer

REAL WORLD SKILLS
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Individuals require many skills to be college and career ready,
including academic knowledge, technical expertise, and a set
of general, cross-cutting abilities called “employability skills.”

The Ultimate

Leadership

Experience
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Applied Academic Skills: = Communication Skills
Communications, Math, = Interpersonal Skills:
Science, Basic Literacy Leadership, Teamwork &
*  Critical Thinking Skills: Negotiation
Problem Solving, = Personal Qualities
Organization & Planning *+  Systems Thinking:
*  Resource Management: Teamwork & Project
Time, Money, Materials & Management
Personnel = Technology Use

«  Information Use



